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Disclaimer

Every effort has been made to ensure the accuracy of the content gptiikcation. The editor and the
organisation do not accept the responsibility of any omission, as it is not deliberate. Nevertheless we
will appreciate the provision of accurate information as it will improve our work.
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Preface

Wednesday, March 25, 2015 was an ordinary day for newsrooms across Pakistan. On this ordinary day
the office of Uks Research Centre in Islamabad, maestling with activitywith university students
volunteering to monitor media for the fifth GMMP.

The GMJAP network's membership spans over 100 countries in every continent across the world. The
ySig2N] AyOfdzRSa 3ISYRSNI YR O02YYdzyAOFGA2Yy 3N dzL
groups and researchers in academia who participated in the previbid®% of 1995, 2000, 2005 and

2010.

¢tKS Df20lf aSRAI az2yAi2NAyYy3 t MBrEn§ @nd mosDexiensive A a
research on gender in the news media coordinated by the World Association for Christian
Communication (WACUQ]J. gives a detadd picture of the numbers of women and men in the world's
news on a particular day, the different ways in which they make the news and the roles they play.

Global Context

' GMMP began in 1995 when volunteers in Q2 dzy G NA S& | NRPdzy R GKS 42 NI
presence in their national radio, televisiamd print news. The research revealed that only 17% of
news subjects; the people who ardnterviewed or whom the news is about were women. It
F2dzy R G KF G 3Sy RS Nbspdctilary @egianlbthe workd. Nevis jwiad] yidie often
being presented by women but[ivas] still rarely about women.

1 Seventy countries participated in the Second GMMP in 2000r&8earch found a relatively static
picture: only 18% of news subjeatere women, a insignifcant change over the-gear period.

f ¢KS ¢KANR Daat Ay wHnnp FOGGNIOGSR G4KS LI NI AOA

presence in the news was evident. 21% of news subjects were female. This 3% incrémse in

preceding five years was statistilyasignificant. However, the overwhelming finding wa2 Y Sy Qa
continued near invisibility in the news. As newsmakers, women were u@eggesented in

professionalcategories. The third GMMP found that the sex of the journalist made a difference in
whether or not women made the news: there were more female news subjects in stories reported

by femalejournalists (25%) than in stories reported by male journalists (20%).

The Fourth GMMP revealed an increase of news stories with women subjects to 24 per cent.

The key findings from GMMP 5 show that the women seen or heard in media globally remain at 24

per cent, the same proportion uncovered by GMMP 4.

1 A comparison of thé&lobatlevelresults from he four GMMPs in 1995, 200@005 2010 and 2015
revealed thatchangesn the gender dimensions of news media hagib small and slow across the
15year period(19952010) and almost halted in the last five year period (2010 to 2@6ly 21%
of news subjects; the people who are interviewed, or whom the news is abg are female.
22YSyQa LRAYyGa 2F @GASs NB NINBfte KSFENRinAyYy i
stories that affect women profoundly, such as gentlased violence, it is the male voitkat
prevails.
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National Context

From a single, statewned television and radio monopoly, Pakistan today boasts a vibrant and largely
free media. After a long struggle against periodically oppressive press policies and censorship under
successive military regimes, the print media becdmer in the 1990s and today enjoys more freedom
than ever before.

The 2002 policy of liberalization led to the rapid growth of private electronic media, both TV and FM
radio. Another expansion came about through crossdia ownership: almost all media houses with
print media as their main business have established op&ening to launch their own TV channels. As

a result Pakistan today has over 90 TV channels (news and entertainment), currently 170 radio stations
broadcasted in Pakistan, and over 4p€int publications (dailies, monthly and weekly) in various
languagegEnglish, Urd and regional languaggs

Recent figures place the number of internet users as close to 25m (2014) (almost 16% of the
population), 15m of which access it through their cellular phones. The use of broadband services is also
showing growth, Wth about 1.7m current users (2014). News websites of some of the Pakistani media
houses rank among the highest in searches from Pakistast Mwe a robust online presence.

It is also true that this large, vibrant, evexpanding and relatively free Hatani media has yet to be
dzZASR +ta Iy STFSOGABS |yR ONBRAOGES (22t G2 I RJAI
gender equality. The main reason for the enduring gerdsgnsitive nature of much of the content
churned out using a male, mosften patriarchaljens could be that it tends to look at issues in the light
of circulation figures, ratings, commercials and ampenanshipt

At the global level, changes in the status and role of women in the media and the portrayal of women in
the media have been slow but visible. Pakistan is no exception, as revealed Bakistan Country
Report of theGlobal Media MonitoringProject Report (2010)put together by Uks Research Centre
Media content, including the portrayal of girls and womernttie media, remains largely patriarchal,
genderinsensitive and sometimegsiolates consumer rights, as well as media responsibility and
accountability. There is inescapable and widespread evidence of memhaerting and perpetuating
negative stereotypesf girls and women alongside other empowered and empowering content.

The state and civil society have been attempting to bridge the gap. The Uks Research(Qkeftre
brought together media professionals, policy planners, civil society organizatior@s)(C8on
governmental organizations (NGOs) and women activists to begin a process of debate and dialogue on
AdadadzSa O2yOSNYAy3a 62YSYy |yR (KS YSRAIF® aSRALI
empowerment through the media and the formulation and impkmation of a national code of
conduct for themedia, are a few of the milestones achieved by Uks in the last two decades, since its
inception. Uks has been the national coordinator for GMMP in 2010 and this(8@i&)as well for
Pakistan.

! Inside the NewsChallenges and Aspirations of Women Journalists in Asia and the FRadifished in 2015 by
the United Nations Educational, Scientific and Cultural Organization
2Uks Research CentrAn NGO working for gendguist media in Pakistanrsie 1997
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Executive Summary

1
T

T

This is the second time Pakistan has been involved in GNAMR timescoordinated by Uks

This Pakistan report is based dhe monitoring of 6 newspapers (Print), 4 news channels
(Television), 2 radio frequencies and five news websites and twests monitored.

Themonitoring was conducted by 17 volunteers mostly university students supervised by the Uks
Research Team who have been monitoring media in Pakistan through the gender lens for almost
two decades now.

GMMP Methodology provides toolnd guidelines on which media to monitor and how. Uks team
was familiar with the methodology and oriented the university students on this methodology
through a mock session prior to the actual monitoring activity.

Main theme that dominated thenews was Social and Legal issues followed by Crime and Violence
and Politics and Government respectively.

News Content

T

Women constituted 8 per cent of all news stories as compared to 27 gent in GMMP 2010
findings.

As far & function of newssubjectsare concerned,dmale news subjects were not registered as
spokespersons, experts, commentators or quoting personal experiences in any of the news stories
on the monitoring day

The news stories that portrayed news subjectsta® A Ohiadi 61 peent female subjects and 38

per cent male subjects.

19 per centof the news subjects that were photographedere female as compared to 9 per cent
male news subjects

Gender in Newsrooms

Overall, the presence ¢émale reportersn newsrooms stand at 16 peent across media

25 per cent of thenews stories with female subjecigere covered by female reporters as compared
75 per cent of the news stories covered by male reporters.

33 per cent of all female reporters reported negisries with women as centtdocusas compared
to 19 per cent of male reporters

None of the stories in whicissues of gender equality/inequalityere raised were reported by
female reporters as the monitoring findings indicate

Gender in the News

All news stories witlwomen ascentral focusstood at 32 per cent in print, TV and radio

Thenews stories highlightingender inequalitie$4 per cent) and challenging stereotypesmained
in negligibly low proportions

31 per ceniof women news subjects were identified by th&mily statusas compared to only 5 per
cent men in news stories
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A Day in the News Media in Pakistan

Women related or women centric news stories were very few on the monitoring -dayédnesday,

25" March, 2015. The stories which were presented in the bulletin or in the newspaper were mostly:
T t2f AGAOFE Ay yIFddaNBE NBftFGISR G2 GKS YAyAaaidSNH
T {GF3iSQa RSOAaA2Yy 2y RSIFIGK aSyiSyoOoS (2 GSNNEN
1 German passenger plane crdsfithe Alps
1 Legal/court hearings related to important government issues.

The only story focusing on woman/women reported across media was:
9 Political activist, Ms Asiya Andrabi of Hyat Party in Disputed Kashmir region. She made news
as she dared to hoist the Pakistani flag on Pakistan Day (March 23) and sang the Pakistani
National Anthem in the Indiaheld Kashmir region. An IFR was registered against her.
1 Another woman who made mwes across most media was a Pakistani supermodel, caught on an
airport, laundering money, by the custorpslice

The Context

1 As is the global trend, in Pakistan as well, the bigger chunk of main pages in print and news
headlines on broadcast media is takam by political news

1 The usual (crime, events, development) worrefated news are often tucked away in the inner
pages of print and hardly reported in the broadcast news bulletins unless itslshswess. (On
25" March, 2015 as well, there were womspecific news in the inner pages in print media but
since only main pages were to be monitored,ghe/ere not included)

T t2t AGAOIE YR I208SNYYSyl ySéa vYz2ad 2F GKS GA
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Crime, adverts, entertainment and show businass topics that blatantly stereotype women

wS3dzZ F NJ YSRAIF Y2YyAG2NAYy3I AYRAOFGSa GKIG 62YS

development issues

Women in media as media owners and executives are rare and very few. Due to the mushroom
growth of privately-owned media houses in the last decade, incorporation of women in
St SOGNRYAO YSRAIF KFra 0SSy O2yaARSNIOftS odz
YaagA0le FTE22NERQO

Many media houses own crogsedia outputs (print radio, TV, online)

Quite a few private media owners are not media practitioners/journalists by professionwnd r

the media houses as business, with media ethics being the least of their concerns in the race of
higher ratings.

In print media, Urdu press tends to be more sensadicand use inappropriate/ gender biased
terminology where English media fares much better.

Media Monitored

The sample was selected as a crssstion of media to ensure that the sample was representative of all
media in Pakistan and covered thpdurality of the regional media across four provinces. Based on
density bandslescribed in the GMMP Methodology, a specific number of news media publications, and
channels and internet sites were to be identified. The list has been provided below:

In Pakistan, 6 ewspapers (Print), 4 news channels (Television), 2 radio frequencies and five news
websites and tweets were monitored.

T

T
1
)l

Print: A total of871 news itemsvere monitoredin print on the main pages. Gtiese 871 items69
werefound to be directly or indirety related to women.

On social media (twittery of 16tweets monitored, werewomen related.

While for internet monitoring8 of total 10links were coded as women centric/related.

In two news bulletins on radio, ®tal of 21 news itens were listed of whichjust 3 were women
related.

Atotal of 40 news items were listed whilmonitoring three television news channels. Among those
40 news stories, just storieswere foundto be women related.

Total news items monitored

Internet
6%

Television
26%

N
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The Monitors

A team of ¥ monitors was established to carry out the task of media monitoring. These included 13
students of National University of Modern Languages (NUML), Islamabad and 2 research supervisors of
the Uks research, resource and publication center on media and women.

It may be added that media monitoring for GMMP is atirely voluntary activity The University
studentsl £ £ 3IF GKSNBR 2y (KS YRewi publibiloyisIradiv) T& arld interhet & Q
facilities wereall set up a the office. All monitors were identified and taken cboard. The tools and

project details were shared earlier. Most were trained how to monitor media at mock session held prior

to the actual activity.The Uks teamsupervising the entire monitoring activityas faniliar with the

GMMP monitoring tools and methodology and previous reports.

= NY [ ' . T
T [ . U |
! ] ?Aonnotinglgrojeﬂ 59 ’
! L \ WACC s

' WHO MAKES THE NEWS?

al Media Monitoring Project 2015
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Topics in the News

1. Thetopicthat gained the most media
coverageacross all media on the monitoring | #1011 hics in News (Print, TV, radio)
day wasCrime andViolence. This was true Media 20,
for the print media as that provided 59 per Sports1 °
cent coverage to this topic while radio 9% Politics
provided 40 per cent. Television in and
. . g Governme
comparison provided only 10 per cent to this nt
topic. Internet and twitter again had high 26%
ratio coverage of this topic at 40 and 33 per
° Economy
cent respectively. 8%
2. Twenty six per cent of the news stories an _
o . . Science
monitoring day were on the topic of Politics and
and Government. Among the stories featured Health
in print media, 24 per cdnwere on Politics 2%
and Government, with 20 per cent each on
TV and radio. Twitter provided 66 % coverag Celebrity, Main Topics Internet Politics
on this topic with 10 per cendn internet on Arts and Other and
the monitoring day. Media, 0% Goer]:trnme
3. The third topic that received wide media 20% 10%
coverage was Social and Legal issues.
Televsion provided maximum coveragen Economy
this topicat 50 per cent, followed by radio at 10%
40 per centand print at 20 per centnternet
also provided 2 per cent coverage and with
noneat all on coverage on twitter. _
4. With 8 per cent coverage®n the topic of a:;'ﬁg;ﬁh
Econany andonly 2per cent on Science and 0%
Health and 9 per cent onCelebrity, Arts,
Mediaand Sports were covered.

8 The GMMP Methodology classifies news stories

under seven main topics: Politics/Government, Economy,

Science/ Health, Social/Legal, Crime/Violence, Celebrity/Arts/Media/Sports, and thehitirl
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Overall presence of men and women in the news in Pakistan as News Subjects
The overall presence of men and women in the newRdkistan as news subjects:

T

The overall presence of women as news subjects on the monitoringndasint, TV and Radio

was 36per cent while on internet and twitter tkipropotion was at 50 per cenflhis figure has
increased by 9 pecent in five yearswhich stood at 27 % for females in the GMMP National
report in 2010 for Pakistan.

Men dominated news stories on topics of Crime and Violence, Politics and Government and
Economy. Women accounted for onl9 Ber centin Crime and Violence, 35 per centHolitics

and Government and an abysmal 13 per cent in Economy related news stories.
Greaterpresenceof women wagegistered in news storiesn Social and Legal issues at 52 per
cent.

In Celebrity, Arts, Media and Sports the female news subjects accounted for only 22 per cent of
GKS aiG2NAS&ad ¢KAA dzySELISOGSRf @ 26 LINRLRZNIA
KFd 0SSy OfdzooSR ¢6AiGK WI NI aQ hodoogy. U@y twGdemNA ( &
news subjects dominate Arts and Celebnitgws inPakistan and are almost naxistentin
Sportsnews, albeit international sportsews.

The monitoring showed that therasno news on Science and Health topics with female news
subgcts.

Overall Presence of Women in Newby Topic
120%
100%

80%

60%
40% m Female
m Male
20%
0%

Politics and Economy Science and Social and Crime and Celebrity, Other
Government Health Legal Violence  Arts and

Media,

Sports

Presence of men and women as News Subjectsz by Medium

1 Although men dominated news stories across all media but radio was especially weak in this respect
with only 11 per cent representation of women subjects. In television as well, thjggion was
drastically low at 24 per cent.

2y
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1 Meanwhile, i was interesting tanote that women news subjects exceeded the male news subjects
in news stores in print media on the monitoring day.

Presence of Women in Newdy Medium
100%
80%
60%

m Female

40% m Male

20%

0%
Print Radio Television

Who made the News?
The occupational groups in which womand men were portrayed in news stories:

1 In 27 per cent ofall news stories on Politics and Government, women were portrayed as
Bovernment, politician, minister, Yy R 4 L2 {.Sa LISNE 2y Q

f In 8percent of all news stories on Crime and Violena®men were portrd SR | & YWONR YA|Y |
suspecfsQ

1 The occupational groupsf women news subjects in remaining news stories, were in negligible
proportions and include:

U Lawyer, judge, magistrate, legal advocate, etc.

Business person, exec, manager, stock broker...

Tradesperson, artisan, labourer, truck driver, etc.

Activist or worker in civil society org., NGO, trade union

Student, pupil, schoolchild

Homemaker, parent (male or femaleonly if no other occupation is given e.qg.
doctor/mother

et et et et i @)

Function of male and female news subjects

69 per cent men in news stories were spokespersongsimernment, politician, minister, etc., and 50
men were shown as experts or commentators on news storiesporisperson, athlete, player, coach,
referee

Female news subjects werrot registered as spokespersons, experts, commentators or quoting
personal experiences in any of the news stories on the monitataygn print, televisionandradio.

hy AYyGiSNYySG K26SOSNE HH LISNI OSyild 62YSy Q/ So/EaR avdud 2
LISNJ OSyid G2 0SS LINPGARAY3IA WLRLIzZ I NI 2LIAYA2Y QO

4 As classified in the GMMP Methodology 2015
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Tablel-News subjects' function in news story, by sex
O6EAQOEI 06 ET OEA . AxO
tKS ySga adtz2NASa GKFG LR2NINFe&SR ySéga adzme
cent male subjects.

Oda |

(0p))

Of all news stories with female newsubjectsLJ2 NIi NI @ S R 36 ger cehgpbridayed Woinenas
Yictim<bf domestic violence, rape, murdéetc., while relatively fewer percentages in news stories on
non-domestic sexual violence, rape assault etc. and victims of discrimination basgdnaler, race,
ethnicity etc.

Most men, 29 per cent were portrayed ®ictim<ln news stories on disaster, poverty, accident etc., 14

per cent in stories on violence based on religion, tradition etc., and violence due to gesckbased
discriminaton and cases of murded7 perOSy & 62YSy 6SNB LR2NINI&SR
disaster,and povertyetc., comparedo 50 perOSy i Y Sy Wa dawdes goarhyin@surkivors.y S ¢ a

N % N
18% 2 29% 2
18% 2 29% 2
36% 4 14% 1
9% 1 0% O
0% O 0% O
9% 1 14% 1
0% O 0% O
9% 1 14% 1
0% O 0% O
0% O 0% O
100% 100%

Table2-News Subjects who are portrayed &dctimsQby sex(Print, TV and Radio)

5 dassification of victims as per GMMP Methodology in eight groups

10

Q)¢
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%

53% 50%
47% 50%
0% 0%
0% 0%
0% 0%
0% 0%
0% 0%
0% 0%
0% 0%
0% 0%

Table3 - News subjects who are portrayed aBurvivorQby sex(Print, TV andradio)

Identity and Family Status in the News
31 percent of women news subjestwere identified by their family status as compared to only 5 per
cent men in news stories monitorextross all print, TV and Radio

On internet,none of the news subjectamale and female- were identified by their family status.

It may be added here that in all news subjects in which women news subjects were identified by their
family status were being reported by a male reportéiso all news subjects with men identifieg their
family status were also recorded to be done by male reporters.

Female Male

Female Male Do not

% % know
31% 5% % % %
69% 95% 0% 0% 100%
25% 25% 50%

Table4-Newssubjects who ae identified by family status

Table5 - News subjects who @ identified by family status
Images in the News
Across print and televisioh9 per centof the news subjects that were photographed were female as
compared to 9 per cent male news subjects who were photographed.

% %

19% 9%
81% 91%
0% 0%

Table6- Subjects photographed

11
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Who Delivers the News?

Overall Presence of female reporters, presenters and announcers by Medium
Overall presence démale reporters in print, TV anddio added up to 1@er centof allreporters.

In print, 8 per cent of thenews stories(whose by-lines were mentioned) were reported bywomen
compared tathe 92 per cent stories that were reported by male reportensthe monitoring day.

In radio, 90 pecent of the announcers and presenters were female compared to only 10gmmale
counterparts.

OnTV, a relatively healthy presence of 40 pentof news stories withwomen reporters, presenters,
and announcers were registered against®d cent news stories with male reporters

Reporters, announcers and presenterBy media

100%
80%
60% H Female
40% m Male
20% Series3
0%

Print Radio Television

Presence of men and women reporters in major news topics
33 percen of news stories on Politics and Government were reported by female reporters as compared
to 28 per cent by male reporters.

All stories on Crime and Violence were found to be reported by male reporters. Social and Legal news
were reported by 25 per cent ale and 17 per cent female reporters.

33 per cent of Celebrity, Arts and Media related news stories were covered by fereplarters
meanwhile only 13 pecent of male reporters were assigned such beats.

On internet, beats assigned to female reporters ews stories includedtopics like Economyand
Celebrity Arts and Media.

A negligible proportion of the news storiesn the key themesas defined by GMMP 2015, were
recorded to have been reported by female reporters on Peace and Security with noReltcal and
Economic Participation.

13
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News items by Female Reporters on News items by Female Reporters on

Major Topics (Print, TV, Radio) Major Topics Twitter)
Other _ Other %
0% Crime 0% Celebrity,

and rts and

Science

Science and
and Health %

Health 0%
0%

Crime
and
Violence

Selection of News Subjects by Female and Male Reporters
25 percent of the news stories with female subjects were covered by female reporters as compared 75

per cent of the news stories covered by male reporters.

16 per cent of the news stories with male subjects were reported by female subjects as compared to 84
per cent such news stories by male reporters.

Selection of News SubjectBy sex of Reporters (Print, TV, Radio)

120%
100%

80%

60%

40% m Female Reporters %

20%

0% m Male Reporters %
Female Subjects Male Subjects Other Do not know
(transgender,
etc.)

On internet however all stories with female subjects were found to be reported by female reporters and
those with male subjects were found to beported by male reporters.

14
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Sex of reporters in stories with women as central focus
33 per cent of alfemale reportersreported news stories with women as central foascompared to
19 per cent ofmale reporters reportinguch news stories.

Stories with Women as Central Focuby Sex of
Reporter (Print, TV, Radio)

100%

50% mYes

m No

0%
Female Male

Reporters in Domestic and Foreign stories
Of all the news stories monitored on print, television and ra@® percent of female reporters covered
national news stories as compared to 59 pent male reporters on national level beats.

Foreign news stories were covered by 33 pent female reporters and lfier cent male reporters.

% N % N

0% 0 0% 0
33% 2 59% 19
33% 2 25% 8
33% 2 16% 5

Table7- Reporters in Foreign and Domestic stories, by sex of reporter

Stories with issues of gender equality and inequality by Male and Female Reporters
None of the stories in which issues of gender equality/inequality were raised were reported by female
reporters as the monitoring findings indicate.

The topics of stories where issues of gender equality/inequality were raised by maleerspoclude
Family Law, Legal System, Crime and Violand®isaster related stories.

15
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Gender and the News

Stories with women as central focus - by Topic
Overall all newsstorieswith womenascentral focus stood at 32 peent in print, TV andadio.

Of all the stories with women as central focus, 44 pent were on Social and Legal issues, 38 per cent
on Crime and Violence, approximately 20 pent each on Science and Health, Celebrity, Arts and
Media and Politisand Government.

In the keythemes defined as per GMMP 2¢16f all the news stories in print, television and radio with
women as central focus, 60 peent were on Political participation, 6 peent on Peace and Security
and none at all on Economic participation.

As far as Intaret and Twitter news are concerned, they followed a similar pattern. Of all the news
stories with women as central focual] were registered on the topic of Political participation only.

Q7T AN INDIAN' WE HOIBTED PAK FLAI

M

Table8 - Screenshots of TV Channels Monitored

) # : N \ : ’
f "/'I&‘I‘
S v
% e a v BENA

NATOLD INTURULES TO BE FOLLOWED
‘ AN IMPOIT OF LNO IOM QATAR

INVESTIOATION HAN DEEN COMPLETED IN THE Isae

6 Key Themes as classified by GMMP 2015: Political Participation, Peace and Security and Economic Participation

16
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Stories that highlight issues of gender equality/inequality

Overall only 4 per cent of all the news stories had reference to gender inequality and human rights
policies on print, television and radi®hese newsteries were on issues of Family law, Legal system,
Crime and violence, and Celebrity, Arts and Media.

On internet, a negligible proportion of news stories highlighted issues of gender equality and inequality
with topics like Crime and Violence and Celgbrrts and Media.

News Stories that refer to gender equality/humar rights/policyby Major Topic
(Print, TV, Radio)

120%
100%
80%
60%
40%
20% mYes %
0% 0
Politics and Economy Science andSocial and Crime and Celebrity, Other  No %
Government Health Legal Violence Arts and
Media,
Sports

Challenging or reinforcing stereotypes
Although most of the news stories monitored, did not reinforce any gender stereotypes but most of
them did not challenge them as well.

Of the few stories that challenged stereotypdise topicsincluded Crime and Violence and Social and
Legal issues. 3 peent of the news stories on Crime and Violence and 3 perafetfiiose on Social and
Legalssues challenged stereotypes on print, television and radio.

On internet, one of the news stories alenged stereotypes, which focused on the topic of Family law.
On twitter, only two tweets challenged stereotypes both on the topic of women electoral candidates
and politicians.

It may also be added here that the stories that challenged stereotypeg watrreported by female
reporters.

& A MODEL AND HER MONEY

Jail ofﬁc1als refuse to give
Ayvyvan VIP facilities

17
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Stories where stereotypes are challenge@y topic (Print, TV and Radio)

120%

100%
80%
60%
40%
20% m Agree %
0%

m Disagree %

> 2
>
So g &
) o° Q?/'b \¥ & @ S
.,&» o O O <
N % s S D) v
o) er \’b b A\
] e P N &
. N 38 \Z L
NG \<° >
X S C

Sex of Quoted News Subjects
Of all the news stories with female news subjects, only 31 per cent quoted women. Meanwhile in all

news stories with male news subjects, a staggering 83 per cent quoted men.

Female Male
31 % 83 %
69 % 17 %
Table9- News subject quoted by sex (print, TV, radio)

13% 25% 63%
100% 0% 0%

Table10- Table1l1- News subjecuoted by sex (Internet)

Age of News Subjects
Of all the news subjects seen in print and TV, maximum number of female news subjects were between

the ages of 184 years on TV and 1B3 years in print.

Age of news subjectby sex (Print)

150%
100%
= Female
0
0%

Do not know 12 and under 13-18 19-34
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Age of News SubjectsBy Sex (TV)

150%

100%
m Female
50%
. m Male
0%
Donot 12and 13-18 19-34 35-49 50-64 65 years or
know under more
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Journalistic Practices

Case Studyz Gender blind reporting

A story that is a missed opportunity or genddaind

Titleof article:at SNXYAaaAzy FTNRY S|
F2NI ySg YIENNRIFIISe o8

Y, 8! P RS

N i
\"\\

Name ofnewspaper, television or radio channel or internet earl 1T WIVES nOt

news website URL
The DailyDawn
Date:March 25, 2015
Country:Pakistan
Theme: 37

|

} By Kalbe All

Skills:Fairness, Brspective, Sources

ISLAMABAD: After a gap
of few months the chairman
of Council of Islamic ldeology
(CII), Maulana Mohammad
' Khan Sherani, has spoken

Ana|ySIS again on his most talked

The story quoteMaulana Sheerani, Chairman, Council Jopcs. — _macriegh
of Islamic Ideology (CIl),a constitutional body that o Jalking to eporters after a
. . . . ' meeting here on odn
advises the legislatur@hether or not a certain law iS . Mauins Sherant wid
' men did not need 1o take per

repugnant to Islam, namely to the Qur'an and SN i from the firss wite or
Maulana Sheerani is also Member National Assemblyi, s i b
This news story appeared in most of the ™ s e

I nd  discontent under the
newspapers/news bulletins.

Genre:News Story

garb of women's rights™,

As per Islamic principles,
he added, men could have up
10 four wives at one time

Criticising NGOy, he said
some orgamnisations working
for human rights were spresd-
ing unrest in the society by
trying to distort the facts

The CII meeting was called
1o welcome its new members,

Maulana Sheerani, who is
also an MNA of JULF, said
the government had been

Headlines The headline seems more like a finaldier
than a quote.

Sources: The story only quotes the Chairperdomale)
with no views from other religious scholars or women.

Language: Thelanguage is neutral.

required for new
marriage:

Sherani

wiggested to amend the mar
ringe laws as, according to
bhim, Shoariat has clearly
defined the provisons of up
1o four marriages for men. He
claimed that these provisions
were easy 1o understand and
follow

The CU had held a mecting
over the topic of marriage
laws in the country in Octaber
last year in which Maulana
Sherani sald thar  women
could not raise objoction over
the second or subsequent
marriages of therr hushands

In another previous
ing of the Cl
Sherant had said that the
minimum apge of a gir Lr
marriage could be as young
as 13 yoars provided she
attains puberty

He sadd the parliament was

meet

Maoulana§

i) o

bound to folkw the sugees-§

tions made by the CH regard
ing formulation of laws

All bills preseated in the
parliament should be vetted

by the C1l as according to the

Constitution all laws of the)

country should be formulated ¥
in accordance with the Holy ™

Quran and Sunnah, he added

Story Angle and Perspective The reporter has not included any views or reactions from

women, men, legal experts or rights activists on this statement.

The story should have included

permissible
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A few News clippings from other media have been shared below; both from online and Urdu print
media, that shared the same story on March 25, 2015 as a missed opportunity.

Pakistan Today (www.pakistantoday.com.pk):http://www.pakistantoday.com.pk/2015/03/25/national/men-
do-not-need-first-wifes-consent-for-second-marriage-says-sheerani/

Men do not need first wifebds consent for second mar rji
National
March 25, 2015 BY MONITORING DESK

Council of Islamic Ideology (Cll) Chairman
Maulana Mohammad Khan Sherani has spoken
again on his most talked-about topics o
marriage, divorce and women.

Talking to reporters after a CCl meeting the other
day, Maulana Sherani said men did not need to
take permission from the first wife or previous
wives for anot her mar ri
people are creating anarchy and discontent under
the garb of womends rightso.

As per Islamic principles, he added, men could have up to four wives at one time.

The Maulana also criticised NGOs, saying that some organisations working for human rights were
spreading unrest in the society by trying to distort the facts.

Maulana Sheerani, who is also an MNA of JUI-F, said the government had been suggested to amend the
marriage laws as, according to him, Shariat has clearly defined the provisions of up to four marriages for
men. He claimed that these provisions were easy to understand and follow.

The CIlI had held a meeting over the topic of marriage laws in the country in October last year in which
Maulana Sherani said that women could not raise objection over the second or subsequent marriages of
their husbands.

In another previous meeting of the Cll, Maulana Sherani had said that the minimum age of a girl for
marriage could be as young as 13 years provided she attains puberty.

He said the parliament was bound to follow the suggestions made by the CII regarding formulation of
laws.

All bills presented in the parliament should be vetted by the Cll as according to the Constitution all laws of
the country should be formulated in accordance with the Holy Quran and Sunnah, he added.
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http://www.pakistantoday.com.pk/
http://www.pakistantoday.com.pk/2015/03/25/national/men-do-not-need-first-wifes-consent-for-second-marriage-says-sheerani/
http://www.pakistantoday.com.pk/2015/03/25/national/men-do-not-need-first-wifes-consent-for-second-marriage-says-sheerani/
http://www.pakistantoday.com.pk/category/national/
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Summary and Conclusion

The GMMP 2015 monitoring activity was held on March 25, 2015, in more than 100 countries across the
world. Pakistan was included in this activity for the settime. The news outputs and content across

all media on the monitoring day was like any other ordinary dggventeen media monitors were
IFGKSNBR Fd '1aQa 2FFAOS Ay LatlFYFoFR G2 Y2yAl?z
of the montoring activity have been summarized below:

Changes (bserved

1 There has been an increase in the presence of women in the mainstream meeigkistan in the
last five years from 27 per cent in 2010 to 36 per cent in 2015.

1 News stories that challengexiereotypes were all reported by female reporters in 2015.

1 The findings indicates that in selection of news subjects by reporters, fewer (25 per cent) news
stories with female subjects were covered flgynale reporters as compared {@5 per cent)such
stories by male reporters. This finding can be attributed to the fact that overall male reporters were
in greater proportions. Also these stories were not necessarily the ones with women as central
focus.

1 Overall pesence of female reporters has increagemzm 11per cent in2010 to 16 per cenin 2015.

9 All of the news stories in which issues of gender equality/ inequality were raispér (denjwere
covered by male reporters

GMMP2015 GMMP2010

Presence of Womeim Media

News Subjects 36% 26%
Presentes 86% 92%
Reporter 16% 11%
FemaleNews Subjectdy medium TV, Radio and Print

Television 24% 50%
Radio 11% 10%
Newspapers 53% 27%
Female News Subjectdby Major Topics

Politics andGovernment 35% 4%
Economy 13% 0%
Science and Health 0% 0%
Social and Legal 52% 25%
Crime and Violence 39% 40%
Celebrity, Arts, Sports and Media 22% 50%
bS¢ga {dzweSOla a W+tAOUAYAQ

As Victim 61% 43%
Images of Female news Subjects appearingeis\

Photographs 19% 25%
FemaleReporters

Print 8% 11%
Television 21% 10%
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More Findings

1

Men dominate the news stories in atipicsfrom Politics, Crime, Social issues to Health anen
Celebrity and Arts.

Radio although the most effective and cheap tool for awaremassng, remains very weak as far as
women related news and programs are considebgdmedium Community radio igirtually non-
existent in the country.

In the entire monitored news content, none of threews sourcesvere female except the news
stories on internet.

The occupational groupsn which women were portrayed in the news were variedt except for

the heroic deed of a brave KashmiriwomaKS NBad NBYIFIAYSR GKS dzadz f
in the Pakistani society. Womerontinue to be portrayed in their stereotypical roles. Women
excelinginthes®l f f SR YSy Q& R2YlIAYy | N8B O2y&a8ARSNBR {2
In all the newssubjectsportrayed asWictims€Q more stories(36 per cent) depicted women as
WHAOUGAYAQ 2F QA2 dSngdhcSpovery wrlliastar @ compaied ty 27ypecent
menW@A Ol AYaQ

Women subjects in news continue to leentified by their family status

Only 4 per cent of all news stories highlighisdues of gender equalignd inequality.The beats
FaaA3dySR (2 FSYIFES NBLRNISNA O2yidiAydzS (42 oS
and violence and Social and Legal issues in greater ratios.

None of the stories reinforcegender stereotypesnd only a negligible proportion ofaies(maostly

on family law) challenged stereotypes. Such findings only reinforce the fact that one day of media
monitoring is not representative of the overall trends in media from the gender perspective. In 2015
none of the stories recorded reinforcedeseotypes. (However, this is rare exception for March 25,
HAaMp® ! 1&aQ& NB3Idz I NJ YSRAI Y2yAG2NAy3I TFAYRAY3
persists)

Of all thefemale reporters 33 per cent covered news stories with women as central focus as
compared to 19 pecentof all themale reporters Stories with women as central focus were 32 per
centacross print, TV and radio

Findings on Key themes for GMMP 2015

This time in GMMP 2015, the key themes defined were Political participation, EconarticGpation,
and Peace and Security. The news stories were espearalysedfrom the gender perspective with
reference to these themes.

1

23

60 percent of all news stories could be classified under the theme of Political participation, 6 per
cent on Peaceand Security and nonetall on Economic participation(Key themes classified by
GMMP 2015).

None of the news stories on these themes were reported by female reporters with only a negligible
proportion of femalereporters covering newsstories provided gjjht references toPeace and
Security.
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Conclusion

1 The presence of women as reporters and presenters may have increased but actual stories about
GKS WNBIFfQ tlF{1AaldlyA 62YSY NBYFIAY AYy@AaAirofSo

1 Practices of news stories with women being sensationalized, trivialized and sexual objectification
persist in the Pakistani media, more so in the regional and Urdu language media than the English
language ones, across all media.

1 A single day of media mdaring is not enough to reflect the media practices and/or violations of
ethics that prevail.

Affirmative action needs to be taken to ensure gender balance both in newsrooms and news cbmtent.
GKAA NBaLISOG | lasafigedyears yhdludgdvisiona@iSeddsighing &t the Gene®ensitive

Code of Ethics both for print and electronic media in Pakistan in 2082012, Uks compiled a media
guide on how to portray and showcase success stories and achievement of women from all walks of life
¢ Powerful Women, Powerful Nation¢ Empowering women through the Mediapublished in
collaboration with Centre for Internatiom&@rivate Enterprise (CIPEAdvocating more women in media,
Ukspublished a firsever extensive country report on women medtieactitionersin collaboration with

Danish International Development Agency K2 Qa ¢ St f AA/SRuationZMalysisi divbidieK in

Media in Pakistarin 2013 Uks alsaontributedto a regional survey on gendéalance in newsrooms

aNB L2 NI LINBLI NBR Fa LINL 2F GKS oawlSas¥F NOK dzf RN 12

the International Federation of Journalisemd supported by théJnited Nations Educational, Scientific
and Cultural OrganizatiotyNESCYan partnership with UN Womernnside the News Challenges and
Aspirations of Women Journalists in Asia and the Pacifighlished in 2015.

The Next Five Years

A lot of organisations have been advocating and working for a gejus¢rmedia in Pakistan. Despite
their efforts, the change has been very sldwr a fair and balanced representation of men and women
in the media, sustained efforts have to be made inaigdi

1 Regular media monitoring

1 Enhanced awareness and Advocacy to voluntarily adopt Gender Sensitive Code of Ethics for the
Media in Pakistan

T 'dzZRASYOS (2 6S YIRS ¢l NB 27F (KSdoMNgnthikyR&ios | &
approve of.

1 The traning and sensitization of journalists is imperative. Although a lot of sensationalism, sexual
objectification exists for increased circulation/ratings but many media practitioners follow such
practices unintentionally.

1 Media toolkits on gendejust practces and terminology to be widely circulated in media houses.

" A code of Ethics devised by Uks Research Centre in 2003 in consultatidvieslin, CSOs, and gender experts
and updated in 2013Available in both English and Urdu languages.
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Annex |- List of Monitors
Themedia monitors for the GMMP 5 team include:

1. Shujaat AliRrogram Officer, Uks Research Centre
2. Syeda Hina ImanfAésistant Program Officer, Uks Research Cgntre

The following is the list of student volunteers from National University of Modern Languages,
Islamabad.

Beebarg Akram
Muhammad Afrasiab Zafar
Inamul-Hassan

Omer Farooq

Ayesha Tasneem
Aisha Dawood

. Aleeza Bukhari
10.Khadija Fazal.

11. Abdullah Bin Ali
12.HassarShehzad
13.Muhammad Ahsan Ali
14.Dure-Shehwar
15.Ramisha Khan

©o~NOOh W
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Annex I1- List of Media Monitored

Below is the list of media that were monitored on2®arch, 2015
Print:
1. Daily Dawn (English),
Daily The News (English),
Daily The Express Tribune (English),
Daily Ausaf (Urdu),
Daily Khabrain (Urdu),
Daily Pakistan (Urdu)

ok wN

Television:
1. Dawn News (Private, Urdu Language, 24/7 News Channel),
2. Geo News (Private, Urdu Language, 24/7 News Channel),
3. PTV World (Statewned, Urdu Language, 24/7 News Channel)

(Note:Initially a fourth channel Express News was also included but the news recordings for this channel
were ruined (the computer disk was affected) therefore this channel was later dropped to avoid
inclusion of inaccurate data.)

Radio:
1. FM 93 (Pakistan Broadsting Corporation, Statewned, infotainment, natiorwide coverage)
2. FM 99 (Private, infotainment)

Internet:

The NationWwww.nation.com.pk
9 http://nation.com.pk/national/24-Mar-2015/ayyanlikely-to-be-shifted-to-centraljail-karachi
1 http://nation.com.pk/karachi/13Mar-2015/mgmworker-held-over-murder-of-pti-s-zahra
Dawn Newswww.dawn.com)
1 http://www.dawn.com/news/1171708/firstvolumeof-poetry-on-apstragedylaunched
1 http://www.dawn.com/news/1171591/pakistancute-nesswins-in-burberryslatestad-
campaign
1 http://www.dawn.com/news/1171442/tahiramazharalisdeath-a-profound-lossto-many
Dunya Newsvww.dunyanews.ty.
1 http://dunyanews.tv/index.php/en/Pakistan/26760lLahoreTwin-blastsnearchurchin-
Youhanabakill
9 http://video.dunyanews.tv/index.php/en/mustwatch/17245/KaracHrideecommitssuicide
after-weekof-marriage#.VXVy9Eqg7rgw
Express Tribunevyw.tribune.com.pl:
I http://tribune.com.pk/story/858371/establishingights-govt-presentsbills-to-end-child-
bondedlabour/
Pakistan Todayww.pakistantoday.com.pk
1 http://www.pakistantoday.com.pk/2015/03/25/national/mesdo-not-needirst-wifes-consent
for-secondmarriagesayssheerani/
Twitter:
1 @ab_1947 (twitter account)
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http://www.nation.com.pk/
http://nation.com.pk/national/24-Mar-2015/ayyan-likely-to-be-shifted-to-central-jail-karachi
http://nation.com.pk/karachi/19-Mar-2015/mqm-worker-held-over-murder-of-pti-s-zahra
http://www.dawn.com/
http://www.dawn.com/news/1171708/first-volume-of-poetry-on-aps-tragedy-launched
http://www.dawn.com/news/1171591/pakistani-cute-ness-wins-in-burberrys-latest-ad-campaign
http://www.dawn.com/news/1171591/pakistani-cute-ness-wins-in-burberrys-latest-ad-campaign
http://www.dawn.com/news/1171442/tahira-mazhar-alis-death-a-profound-loss-to-many
http://www.dunyanews.tv/
http://dunyanews.tv/index.php/en/Pakistan/267601-Lahore-Twin-blasts-near-church-in-Youhanabad-kill
http://dunyanews.tv/index.php/en/Pakistan/267601-Lahore-Twin-blasts-near-church-in-Youhanabad-kill
http://video.dunyanews.tv/index.php/en/mustwatch/17245/Karachi:-Bride-commits-suicide-after-week-of-marriage#.VXVy9Eg7rgw
http://video.dunyanews.tv/index.php/en/mustwatch/17245/Karachi:-Bride-commits-suicide-after-week-of-marriage#.VXVy9Eg7rgw
http://www.tribune.com.pk/
http://tribune.com.pk/story/858371/establishing-rights-govt-presents-bills-to-end-child-bonded-labour/
http://tribune.com.pk/story/858371/establishing-rights-govt-presents-bills-to-end-child-bonded-labour/
http://www.pakistantoday.com.pk/
http://www.pakistantoday.com.pk/2015/03/25/national/men-do-not-need-first-wifes-consent-for-second-marriage-says-sheerani/
http://www.pakistantoday.com.pk/2015/03/25/national/men-do-not-need-first-wifes-consent-for-second-marriage-says-sheerani/
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The reason behind selecting the above mentioned media:
1 Nationwide circulation/broadcasting
1 Lealing news outputs in terms of circulation/listenership/viewership
1 The selected media provides a wedlinded group of private and statwvned media
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The GMMP in Pakistan has been coordinated Tgsneem Ahmar, Directddks Research Centre

Thisreport has beerwritten by Saniya Jafree, Senior Program Officarler the supervisionand with

inputs from Tasneem AhmaBirector and with assistance of Shujaat Ali, Research Associatdkat
Research Centre.

Uks Research Centre
House 51A,

Street63,

F8/4, Islamabad.

Tel:+9251-2850906/08

(Fax: 2850908)

Email: info@uksresearch.com
Web: www.uksresearch.com

ks A Hescan e, Besonmoe & Pobdicansm Conm

WACC

308 Main Street
Toronto

ON M4C 4X7
Canada

Tel: +1 416 691 1999 mail: info@nwmindia.org
Fax: +1 416 691 1997 Web: www.nwmindia.org
Email: info@waccglobal.org

Web: www.waccglobal.org
www.whomakesthenews.org
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